Jutside Namaste
(Hello)

Contact:
vincent@outside.studio
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Outside Is a Kathmandu-
based design and
technology studio driving
poslItive change for
people and the planet.
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gen C

OCTOBER IMPACT >

330 25

We support purpose-
driven companies and
organizations with strategy,
design, and technology
solutions, and re-invest
our profits into local
community Initiatives.




OUR IMPACT Exciting local employment
opportunities

Impact initiatives and philanthropy

Fvents and workshops supporting
Kathmandu’s tech and creative
community

Dutside
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Nul IS a high quality, low-impact
apparel brand that uses only
sustainable materials and an ethical
supply chain. Nui seeks to empower
families to create positive change for
the planet through their consciously
designed premium clothing.
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During the exploratory phase we
defined the strategic and design
direction then set out to visualize
the new identity in a brand book.
The brand book created
consistency by documenting the
brand personality, tone of voice,
design language, photography
and art direction, social design,
and packaging.

HLA  recRnn 4
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For Nui, we intentionally
crafted packaging that reflects
the brand’s sustainable ethos
by opting for compostable
postage bags, recycled paper
stock, and eco-friendly ink and
print processes. Waste was
minimized whenever possible.

Return me to my point of origin via your
compost. In 6 months | will have disappeared
back into the sail. No compost, no problem,
simply put me out with the trash.

AMANDA SEARANCKE
Founder
nuiorganics.com

628 019 8312
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Frea Shipping—on all USA orders above $100
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MADE TOLAST. & W
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WILLTOO

SHOP ALL » OUR ETHOS >

Our main goal for the site was
to create an immersive natural
experience in a digital space.
To do so, we used nature-
focused imagery, a natural
palette, and fluid transitions
that authentically reflect the
brand’s values.




Free Shipping—on all USA arders above $100 Free Shipping—on all USA orders above $100
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MerinoSsilk Crew MerinoSilk Crew
$45.00 $49.00

Why Merino
from New
Zealand?

DISCOVER MORE »

Built on Shopify, using the

Debut theme as an initial

structure, we fully customized

the code. We extended the

CMS structure, created

customized filters based on

product tags, and built

custom functionality for

product color variants. Third = s
] ] ] MerinoSilk Crew MerinoSilk Crew

party app Integrations include: $49.00 $48.00

Klaviyo, Instagram, Yotpo

Review & Rewards.

Pride Hoodie

L

ADD TO BAG — %118

Buy mow, pay later with: | Kiama. >

Earnings

4 imterest-free installments of $29.50 USD by: alerpayd®
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WEB DESIGN

PRODUCT STRATGEY




For Days IS a zero waste, closed-
loop fashion brand revolutionizing
the fashion supply chain. When a
customer has worn out a clothing
item, the brand buys it back through
a buyback program where they
recycle discarded clothes into thelr
next clothing line. Their process
significantly reduces water usage,
carbon emissions, and waste
assoclated with clothing
manufacturing.




With its focus on everyday
basics, For Days needed a design
language that was minimal yet
functional to authentically reflect
their product offering and values.
We crafted a contemporary and
immersive look and feel—
utilizing oversized typography
and imagery—that customers
aspired to become a part of.
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For Days’ unique business
model encourages users to,
‘Buy’, ‘Swap’, and ‘Earn’ while
shopping. We captured these
key messages by using
impactful statistics to educate
and inspire users to become
part of the zero waste
movement.

Our movement is moving, Lorem ipsum dolor sit
amet, consectet adipiscing elit, sed do giusmod
tempor incididunt.

12.5k

af you jained our movament Est month.

{/ ( Shop now |
S a3

el oo

FOR DAYS ®

Swap |

Andthe planet will thank you for it. Lorem ipsum
dolor sit amet, consectét adipiscing elit, sed do
eiusmod tempor.

+50k

ltema wers swapped last year

A T

Nk

J v Zero Waste

FOR DAYS ®

4
Earn

Earn credit for the stuff you don't want. Lorem
ipsum dolor sit amet, ¢onsectet adipiscing elit,
zed do.eiusmod tempor.

+$20.5k

In credit was gran aut by us last year

C S
Sl \ Create an Account 1

-~
b
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The concept of the 'Swap’
called for a completely
custom checkout experience
that allowed users to trade in
old garments and use credit
obtained by sending in
unwanted clothing. By
focusing on simplicity and
removing all unnecessary
distractions from the Ul we
were able to create a minimal
and functional outcome.

utside

* Close

Total

Enter Discount Code

FOR DAYS

(

Enter Gitt Card

Continue to checkout

Bﬂg edit $50 * Close

confirmation.

Order Confirmed

Thank you! Please check your email for

Baby Tee $20
Size: Small
Color: Black

payment methoed will be charged.

Select any of your closet items and send back to

CrEd it $ 1 6 TDtEll You completed 1 Swsp, please returm your item o us eithin 7

days, IF your tem & not sent back to us within 7 days, your

us within 7 days for credit towards this
purchase, or, use your credit.

Bag edit $50

( Print returns label

1 4 Remove

Credit edit $16

Logo Sweat
Size: Small
Color; Black

Shipping edit Free

1 4+ Remowe

Payment Mastercard

R, JORRCH ORK 3820

$32 Swap Value days to return

String Vest
:f':_j: $16 Swap Value
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Himalayas
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PRINT
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Inside Himalayas Is a digital and print
magazine showcasing travel and
culture stories from the Himalayan
region. IH Is one of the leading
sources of iInformation for travelers
and travel agents who care about
sustainable and responsible travel

In Nepal and the surrounding areas.

-
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INSIDI



INSTDE
HIMN ALAYAS

CATULOR S SR LY Bl A= AR =i |:___,!‘ SULSUREIN |

-aEilinad

The Honey Hunters of Nepal &2 Jocen poweison > |

i
o

P

CATEGORIES = AROUT U8 E MAGAZINE TREITS

AT AN

—_—
ll‘l"_"'l-r'
— iy

The Inside Himalayas team
knows the Himalayas better than
anyone, but their insightful and
educational content required a
new design language to elevate
their brand. With that in mind we
created a refined editorial site to
inspire the existing readership u

i The foorhills of the Nepal Himalava lives o brave ribe of

CGrurung people who risk their ives climbing up cliffs o harvest

and build trust with new readers.

hioney from ane of the higeest and most dangerous honey hees in
the world, Thes traditien dates back hundreds of vears, and hoelds grea

religious and cultural importance to the people who live here.

From Kathmandw we made the long ourney wo Tanje village, homs e
2o peonle and proceced by chick jungle. Most of the inhahitants are
farmers, culivating rice, com, and vegetables for their own use, Tor
inceme, they shear wool from the sheep and produce handmade clothes

and maoresses.

According to the local people, about zoo vears ago, two trbes of Gurung FeatlEes

)utside and Ghale people left Tivet and sertled bere, They starced 1o collect wild ED feasﬂns tD VIS i.[ Nepal

boney from the steep clills and begon trading 1.

The easv route 1o Tengho



“The bigpicture of e projectisto
create entrepreneurial opporfunities
Within these communities...”

1 riche o ghuanh finm < sriae e e N R i evispe © raiis okl arh
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| ITER
]

-
Mustang

Working closely with local
editors and photographers,
we applied the new design
language to the Inside
Himalayas’ physical editions
too. Printed in Nepal, but
distributed globally, the
company’s annual magazine
and special editions position
Inside Himalayas as a
sophisticated travel expert.
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2020 was a tough

ear, it slowed us
down but it did not
stop us from doing
what matters the
most to us.

white the bzle i mism
mas oafferssd ve oar Keaml
“rimzain Gioap, tha i
st s mare d et e oo T
leal  SOMIPIEMITES S Aronss
e whn are dependent
an tnsm far ki leali
Mends, Weirk thae aim of help
ing communitics diversify
thair fronme,  Comraonicg
Homesray Mopaoek initar
ool e Romel ™ projoct with
sk pezars frors Theakig.cors
Hinoking Haneer pisgrum.

oty loene s oy Mel-
weurk, i flelpng o conno-
LTS 1oL Ll s bweer K dewel e,
praschee dund sl sl prog-
uts it ds landacrals wed
clagified vz The prog
ncts el b rrensded uoeer
thie boams osiise YRosel”,
which neans 4 gl ia dessli
and will conran descops
s el e couccewe:
whase shoy ace msde L e
sale of rthewe procners wall
AU T LTS fonane
c-alby, et a ricae s the
ovonte from roarisn hes
leen roen, arshe same rime

T will be ar eppermnmy for
ackering  rless  desnas

tions wheir rhe piodices
core From, Lhoaaghor Tae
ooz of produet dasel

O, COTmnTTes vl
clszgpeta chanes @ learm e
skills ard nowledas neces

sy to st The necds of the
cined crsmaraor

The bri g prict dae o4 Ll proiei|
is Lo creele enlrepraneurial
apporlumniiies wilhin Lhese
el e pzl kel caver-
sily U incoome We have
suern Lhal e loarisin seciur
L= pagnculanly viidizrakle o
caleros.  shwoebz Lhioouael
s prroec] e el o osup-
[T I | B T =ik '|'I-C':.-'
Feveraee wea axval foowl-
el Al Enperrisze 00 de-
virlop surhearic peodesrs
el which  they  can
desree e Asan oo
prostdong pondeer devslap

LIECNT ALPPaaeT, Wis ars I'I'Illﬁ.l

oocenmered T creatiog
a mader linkage far rhese
praduers developed loeally

ALINTNNO

H::.i:_|r:|JF

e Paiisearl Laihiuimey Hiks:

Enszhis ol Fanoaid ©yeling

v Reow Leopard Trail

¢ | Lhinyan oo i

Theern Lunltuend Dreoegeam
Phe sror af 3achban Toeclia

Cvelizie Lovara- Tonasoe

& i haipias Hike

Traga Maparkan

Shrek Anto Teuw Covte

L ]
[Mokhara

°

21



22

utside

SOCIAL DESIGN DEVELOPMENT

WEB DESIGN

APP DESIGN




Generation Environment is an
environmental fintech app
empowering people to take action

on climate change In their daily lives.

Gen E users automatically donate a
percentage of thelr transactions to
climate/environment focused
non-profits of their choice, while
engaging with a like-minded
community of activists.

gen C

OCTOBER IMPACT >

330 25
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Gen Eis alifestyle. Outside set
out to create an experience that
felt different from traditional
fintech apps, one that surprised
users while still aligning with
their values. For example,
homescreen visual treatments
correspond with key climate
events, while partnerships with
eco-inspired artists keep the
app feeling fresh and make
strong promotional content.

utside
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THE FRICTIONLESS MICRO-PHILANTHROPY P, ST \a‘ﬁ‘
APP TO HELP SAVE THE PLANET. g

= ONEAPP
(% FORALLYOUR
directly inspired by nature and EN“I HUNMENTAI.
iIntended to create a calm PH I I.ANTH HUPY

space in a what can be

. . Autcimate, track, manage, and feel good -
worrying subject, the Gen E s ot it e
brand was defined to speak
louder when promoting
itself—the combination of the
two creates a unique and
memorable experience. Playful
animations create an
accessible feel, important for
driving app downloads.

2  Download on the b GETIT ON

S App Store p> Google Play

While the app design was

GEN EEMPOWERS PEOPLETO
TAKEACTION ON CLIMATE
CHANGE IN THEIR DAILY LIVES.

Automatically donate to environmental
nonprofits with every purchase.
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When it came to social
strategy, Outside helped
devise a comprehensive
collection of customizable
templates for each post
type across Instagram,
Facebook, and Twitter.
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Process
& Team
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PROCESS

Frequent client
communication

Full timezone coverage ensures clients are always up-to-date

with progress. Regular Slack updates, weekly calls, realtime
updates in Jira, Figma collaboration, and dedicated Project

Managers help us achieve the highest level of project efficiency.

Thoughtful use
of technology

We keep up to date on all of the latest technologies and
development best practices to create efficient, clean code.
That said, the organization does not leverage tech for tech’s
sake. Outside assesses each project’s unique attributes and
recommends a technology stack that is appropriate for each
specific client.

Designing with
authenticity &
Intention

Outside design decisions are grounded in a thorough
understanding of the user, business, and brand goals.
By fully immersing ourselves in your brand we are able
to create authentic, meticulous, and refined outcomes.

Refinement
& testing

Ongoing internal critiques and feedback sessions ensure we
deliver work we are proud of. Final deliverables are approved
by our creative director who ensures design integrity, and

only then a quality assurance specialist ensures functionality

Is working perfectly.

28



TE A|\/| Outside Is a team of b5, with team members
located internationally and at our headquarters
based in Kathmandu.

utside



)3 Impact
Nnitiatives
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Kathmandu is very personal to us.
Two of our co—-founders were born
and raised here. It’s a colorful city full
of energy and chaos, but there's also
a deep sense of serenity to It with its
historic temple complexes and
Impressive Himalayan Mountain
backdrop. There's alot to love.

Despite having a growing pool of
tech and creative talent, there are
significant infrastructural obstacles
that have hindered Kathmandu's
abllity to emerge as a technology hub
for South Asia. With this context,
Outside sees an amazing opportunity
to make a positive impact on the local
community by investing head first In
Kathmandu’s potential.




The event served as a platform for
discussion and knowledge-sharing
where 24 female participants from
different Kathmandu organizations
shared thelr workplace experiences
and discussed ways to make their
work environments more conducive
to women’s growth. The resulting
INsIghts and suggestions were

shared with other organizations

who can Incorporate them into

thelr own workplace culture.
| eadl

< ROUND TABLE DISCUSSION >
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EMPOWer—
ment
Througn

FUtsal

< OUTSIDE SOCIAL>

In an effort to build lasting
confidence, and introduce ourselves
to anew sporting activity (an
opportunity not often promoted for
girls/women in Nepal), the women at
QOutside enrolled in a 4-week futsal
training camp in February led by
female coaches from The WE United
Project. This was a great opportunity
for us to learn some new skills and
network with women from other
organizations around Kathmandu.
Outside also played in a few friendly
matches, and we are looking forward
to sharpening our skills going forward.
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Shea Market

WEB DESIGN DEVELOPMENT

Shea butter Is a product of vital importance
to the West African economy both due It’s
environmental sustainabllity, and the
economic support it provides to village
women who harvest the shea nut.

For this project, Outside defined the user
experience and created the visual language,
developing a community platform named
Shea Market, which is designed to promote
trade and share knowledge within the
Industry, allowing users to connect with one
another and access educational resources.

Shea JOIN US
Market

Matural

ONE TREE
INFINITE
OPPORTUNITIES

nce statement thar expands on this

[ESOULCE, Concise and digestible.

Shea JOINUS —
Market

FOOD

Featured

| Nﬁ:wi}f Permitt
Ingredients Cr
Largest Shea M
the US. & Grc
African Expor

VP Bavwemia launches Parkland

Restoraton Fund to procect shea

Trending Topic
SHEA AS A COCOA
BUTTER EQUIVALENT

Curaned i1:.'
Gilobal Shes Alliance

VI Bavumia launches Parkland Rescoration
Fund to protect shea parklands
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T'ne Odd
Sausage

BRAND DESIGN WEB DESIGN DEVELOPMENT

The Odd Sausage Is a company offering
digital video production services and cinema
operation and development. Outside defined
the brand’s visual language and designed a
holding page to launch it.
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BOTTo

<WEB DESIGN> CDEVELOPMENT)

B\ / N
Sl DONATE

1
T

1 1

OUT-ABOUABG

nparTNERSHP WITH:  Nother

——

Boffo Is a gueer non-profit organization
presenting radical and experimental art &
design. Outside designed and built a website
that could act as a hub for their dynamic
programming and events, while telling thelr
story In an aesthetic consistent with the
experimental nature of their community.
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Royal Mountain

<WEB DESIGN> <DEVELOPMENT>

Royal M_U;IJI:EJH About Partnars Experi

We are Nepal's leading sustainable
tour operator. This is what we do...

Royal Mountain Travel Is a sustainable tour
operator for Nepal, Tibet, and Bhutan dedicated
to driving community change through authentic
and meaningful travel. Outside designed a look
and feel that felt human, organic, and textural,
and applied It across RMT’s new homepage to
entice conscious travelers.
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Pickup | Sl Corn.: | Your Ordar

TAKE N'BAKE: BEEn °

DIimo’s IS alocal pizza shop making a
difference. Featured on CNN for their
InNnovative use of a pizza oven to create PPE
for front line staff tackling Covid-19, they S
regularly challenge what it means to be a |
community member by supporting Chicago
public schools and partnering with local artists
and charities. Outside worked with DImo’s to
refresh thelir design language and redefine
thelr checkout flow from the ground up,
creating an experience that provides ample
customization for customers.

« ar
- s |
i - '|I
F ] &
i £
r‘ 1 £

: e oW 4 PEP SAUSAGE
- Ezzo pepperani and homemade sausage
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Nate Morris
Foundation

WEB DESIGN DEVELOPMENT

Q Ruca

The Nate Morris Foundation provides
opportunities for self-advancement, with an
emphasis on youth leadership development,
the alleviation of rural poverty, girls’ and
women's empowerment, and access to
higher education in Kentucky. Outside’s key
challenge was to rapidly yet efficiently create
a new design system for the organization that
felt optimistic and accessible.

MORRIS —

We invest in causes
that provide
opportunities for
self~advancement

DDDDDDDDDD

LATEST NEWS

MORRIS

Scholarships

Lewis Sexton Scholarship

|.orem E].']'.‘-Z-l..l'l'l'l dolor sit amet L COnsacrernr

adipiscing elit, sed do eiuamod tempor
incididunt ut labore et dolore magna aliqua,
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Statue of
|Iberty

DEVELOPMENT DATA SYNCHRONIZATION

Q Ruca

The Statue of Liberty & Ellis Island Foundation
works to preserve and honor two of the
USA’s most important landmarks. Outside
was responsible for the entire tech strategy
and built a complete overhaul of SOLEIF’s
website, which included ecommerce and
complex data integrations.

Together we preserve
her legacy.

Overview

The Statue of
Liberty Museum

h oy e en L EsrSy Blans withig

The Role of the
Foundation
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The Conduit

WEB DESIGN DEVELOPMENT

The Conduit Is an impact-focused member’s
club that serves as a second home for a diverse
community of people passionate about social
change. Outside designed and developed an
Interactive digital report highlighting The
Conduit’s key accomplishments and impact
metrics during thelr first year in operation.
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Other Clients

L LA r>
B ROCKUFEL LR . Leda Health
€=;,-.: FOUNDATION RUBICON

@ CANAAN &

NONHUMAN THRIVE
RIGHTS PROJECT SCHOLARS
AFoundstionf COMMUNITY Wi
FJ@ Philanthrepic Funds HOMESTAY.COM ‘ (’ M/
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Yorba

RALLY
STARTER

R

LALO

Partners

Mother

HISTORY

cause \

Q Ruca

TREATITY FIUR TH= OO RICR GI0E

Hiken
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